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TRANSFERRABLE
USABILITY SKILLS
FROM Niche How did we get
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Why niche? Multiple revenue q
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recruitment, Just classifieds? Community
placement, data,
sponsorship, banners, forums
courses, merchandise, events
events, affiliates, news
accommodation, NoO - UGC
newsletters, publication functionality
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e = Sold advertising

e tss
e “When you create a utility, you're creating
something that gives people time back. It
= becomes less about information as pollution
> and more about information to help people
o — get through life.”
[ )

Nick Law
Chief Creative Officer, North America
IGA
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Super niche How small?
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The future of
advertising?
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MODERN MA NICHE =

‘THERE ISN'T ANY.

engagement
targeted
interaction
less noise
A TIME FOR CHANGE Wh at n ext’)
o g O “We're not in the business of keeping the

i3 g = megia companies aliye. We’re in the .
= ; =5 business of connecting with super niche
: - complete marketplaces
_ b open platforms
e —— w - network effect




